Introducing SnowPlow

Take control of your web analytics data



SnowPlow: take control of your web analytics data

Answer high value business questions

Do different types of What online behaviours are How does online and offline
customers behave in different marketing work together to

redictive of futur : e .
ways? How should | segment L CF €0 ut.u € drive customer lifetime
purchasing behaviour?
my customer-base? value?

Do more with your data

Drill down to the individual Link across data sources to build up a Personalise your service to individual
customer level full picture of your users across customers
channels, on and offline
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SnowPlow is the most powerful web analytics
platform in the world

All your data Own your data Use your data

* Capture all online events

* Store all events at the .
* Perform any analysis

most granular level (i.e. at * Your data : .
* Link your web analytics
least one record per * Your data warehouse .
. . data with other data
event) * You decide what data is
sources by customer ID
* Track each event by stored, who has access to
: " and analyse across
customer it, and how it is used .
multiple data sources
* Scales to petabytes of
data

* Open source technology
Cost effective * Leveraging Amazon’s cloud infrastructure
—or you can run it on your private cloud
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SnowPlow makes it possible to perform many types of
analysis that are hard or impossible with traditional web

analytics software

Customer journey analysis: identify events that are
significant drivers of customer loyalty and value, and
quantify their value

Likely A
ip e Recommend a
lifetime
value | BYWY
from  Complain
site Personalised

Respond to campaign

Time

Behavioural segmentation: segment customers by
behaviour types. Optimise marketing and services for
different each segment. Map behavioural segments onto
demographic segments

Big ticket

Segment A ‘ buyers ‘ Magazine

Value customers

Frequent ‘ Affluent
spending Bargain but
whales hunters

discerning
Segment Volume

>

Affinity analysis: given that a customer is interested in
product A, what other products are they likely to be
interested in? How does this vary by site architecture? By
customer segment?

Viewed
product A

Viewed
product B

Viewed products
AandB

Product analytics: analyse the impact of changes to a
digital product to customer engagement and value.
Identify priority areas for product improvements
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SnowPlow captures every one of your user’s actions, and
stores it in a way that enables you to link and analyse
those data points anyway you want

Users engage with
website/ app

Data can then be processed
using other analytics tools

Analytics tools
e.g. Tableau,

Q - MicroStrategy,
: Omniture Insight
Website / g

mobile app Hadoop data

e.g. online store, processing
magazine

» 3 (-

Operational

systems
Hadoop is used e.g. CRM, Email

to process data, Marketing, ERP
scaling to

petabytes

©

Tags on site
identify users,
capture actions
and transmit to
data warehouse

Relevant
customer data
can be used to

drive operational

Customer data is Cloud-based systems
stored in Amazon data warehouse
S3: low cost and

scalable
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Want SnowPlow?

Keplar LLP

* The Roma Building, 32-38 Scrutton Street, London EC2A 4RQ, UK
* +44(0) 2035896116

* www.keplarllp.com

* contact@keplarllp.com
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http://www.keplarllp.com

